
OUR SURVEY DATA
2026

*Last updated April 2026
Our Users - 1843 responses
Our Results - 254 responses



90%

GENDER

8% 2%

Male Female Non-binary/Trans

SEXUAL ORIENTATION

85%

4%

7%

Heterosexual/
Straight

Gay

Bisexual

4%

Other

17%

27%

26%

14%

11%

5%

AGE

18-24

25-34

35-44

45-54

55-64

65+

UK

USA 

IRELAND

AUSTRALIA

CANADA

GERMANY

INDIA

SINGAPORE

FRANCE

SOUTH AFRICA Religious

Athiest

Agnostic

FAITH OR RELIGION

25%

60%

15%

Of those who described themselves as religious
- the top 3 cited religions were Christianity,

Islam and Buddhism

LOCATION
Pivotal Recovery has users all across

the world in over 50 countries. 
Here are the top 10: 

Our Users 
This data is from the access survey of the
Pivotal Foundations course 



UNWANTED BEHAVIOURS DEFINED
(Top 10 - users can tick all that apply. Figures show total number of responses) 

Porn sites

Social media

Web cams

Adult hook up
sites & apps

Sex work sites

Visiting sex
workers

Multiple affairs

1674

795

333

309

252

201

166

125

125

42

Voyeurism or
exhibitionism

Visiting massage
parlours

Visiting sexual
saunas

Over 10yrs
50%

5-10yrs
23%

1-4yrs
20%

Under 1yr
7%

HOW LONG THEY’VE BEEN
STRUGGLING

Under 12 12-15 16-21 22-30 31-40 41+
0%

5%

10%

15%

20%

25%

30%

35%

15%

35%

24%

14%

7%
5%

AGE THE ISSUE STARTED



All the time Most of the time Sometimes Occasionally Not at all

0% 20% 40% 60% 80% 100%

19% 25% 33% 10% 13%

17% 20% 21% 10% 32%

13% 23% 32% 13% 19%

22% 29% 31% 9% 9%

6% 7% 18% 17% 52%

3% 3% 12% 10% 72%

Relationship
difficulties

Increased risk of
separation/divorce

Sexual problems

Depression or
anxiety

Feeling suicidal

Breaking the law

IMPACT OF UNWANTED BEHAVIOURS



Our Results
This data is from the optional post-course survey of the 60 Day Pivotal Recovery course 

1%
3%

2%

Completely Mostly About the same A little or not at all

0% 20% 40% 60% 80% 100%

77% 21%

49% 47% 3%

62% 34% 4%

39% 52% 4% 5%

45% 44% 5% 6%

60% 36% 4%

Better
understanding

of problem

Unwanted
behaviours have

reduced

 Feeling in control
of unwanted

behaviours

More confident
about recovery

Better
understanding

of myself

Less
preoccupied

with behaviours

IMPROVEMENTS: UNDERSTANDING & BEHAVIOUR CHANGE

2%



DID THE COURSE MEET YOUR
EXPECTATIONS?

Exceeded expectations

Yes mostly

60%

26%

12%

Yes completely

2%Not really

WOULD RECOMMEND
THE COURSE TO

OTHERS

98%

90%

STOPPED THE
BEHAVIOURS MOST

DAMAGING TO THEM

DID YOU GAIN THE INFORMATION
& TOOLS NEEDED FOR RECOVERY?

68%

31%

1%

Yes completely

Yes mostly

Not really



IMPROVEMENTS TO WELLBEING

Significantly improved Slightly improved Feels the same Feels worse N/A - never felt this

0% 20% 40% 60% 80% 100%

40% 40% 9% 9%

33% 48% 10% 4% 5%

30% 39% 22% 7%

37% 40% 16% 5%

30% 10% 5% 53%

26% 4% 3% 67%

Anxiety

Isolation and
loneliness

Suicidal
feelings

Risk of breaking
the law

Depression

Ability to
concentrate

2%

2%

2%

2%



CONTACT US

info@pivotalrecovery.org

www.pivotalrecovery.org

mailto:info@pivotalrecovery.org
http://www.pivotalrecovery.org/
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